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Cambridge National – Glossary of Key Terms 

Sporting Values: NETFICT 

-Fair play – learning the importance of adhering to rules and being fair to 

others through playing sport. 

-Citizenship – Get involved in your local community through sport. 

-Tolerance and Respect – Developing understanding of different countries and 

cultures through sport. 

-Inclusion – Initiatives to get under-represented social groups involved in sport.  

-National Pride – Supporters and performers unite behind country in 

international events. 

-Excellence – Striving to be the best that you can in your favourite sport. 

The 5 Olympic rings – represent the 5 continents. 

Olympic Creed – it is about taking part not winning. 

Sportsmanship – an aspiration or ethos that a sport or activity will be enjoyed 

for its own sake, with proper consideration for fairness, ethics, respect, and a 

sense of fellowship with one's competitors. 

Gamesmanship – the art of winning games by using various ploys and tactics 

to gain a psychological advantage e.g. diving, cheating,  

Etiquette – e.g. never negatively question an umpires or referees decision, clap 
the opposition Captain when they first appear during a game, clap injured or 
eliminated players off the field if they are retired from the activity. 

Spectator etiquette – e.g. being silent at Wimbledon, cheering for the 

opposition, singing the national anthem. 

WADA – World Anti Doping Agency. 

Performance enhancing drugs – some athletes take these to gain an unfair 

advantage over their opposition. 

https://en.wikipedia.org/wiki/Sport
https://en.wiktionary.org/wiki/fairness
https://en.wikipedia.org/wiki/Ethics
https://en.wikipedia.org/wiki/Respect
https://en.wikipedia.org/wiki/Fellow


4 | P a g e  
 

The whereabouts rule – 3 months in advance of competition, athletes must 

report where they will be for one hour every day (to deter cheating). 

National Governing Bodies – Every sport has a different governing body that 

can define the way that the sport operates through its afflicted clubs and 

societies. Their role is: Promotion, Development, Infrastructure, Policies and 

Initiatives, Funding, Support. 

One off event: An event that will only be hosted by a country once in a 

generation, i.e. World Cup, Olympic Games, Paralympics, World Athletics 

Championship 

Regular Event: An annual event which a city can host twice in a short period of 

time, i.e. Champions League 

Regular & Recurring: An annual event that is contracted for a period of years, 

i.e. FA Cup, Wimbledon & Formula 1.  

Potential Legacy: Host nationals aim to use sporting events to create a type of 

legacy:  

1. Sporting Legacy: Inspiring others to take part in sport 

2. Social Legacy:  Increasing the moral of a nation. 

3. Economic Legacy: Using money earned to stabilise the country  

Barriers to participation in sport: Something or someone that prevents you 

from taking part in sport, i.e. working long hours, family commitments, age, 

ethnic minorities.  

People that may have issues getting involved in sport: Ethnic minorities, 

disabled, unemployed, single parents, children & teenagers etc.  

Solutions: Provision, Promotion, Initiatives & Access  

Impact on popularity: Participation, Provision, Environment/Climate, 

Spectatorship, Media Coverage, Role Models and Acceptability.  
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Topic 1-Contemporary 
issues in Sport 

Learning objectives 
 To understand the barriers to participation in sport 

and who may be affected by them. 
 The solutions to these barriers affecting participation 

 
 
 

People that 

may be 

affected 

Ethnic minorities 

Retired people or over 

50s 

Families with young children 

People who work long hours 
The disabled  

Single Parents  

Children & Teenagers Unemployed/financially challenged 
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The People The Barriers 

Ethnic Minorities  

 Lack of role models  

 Religious issues- (Muslim faith for 

women to be covered at all times and 
avoid free mixing) 

Retired people/over 50s 

 Accessibility of 

facilities/equipment 

 Too expensive on low 

income/pensions  

Families with young children 
 Lack of time due to looking after 

children  

Single parents 

 Work restrictions or family 

commitments 

 Lack of money  

Teenagers 

 

Children  

 Lack of time due to school/part 

time work. 

 Gender stereotyping (boys 

dance/girls rugby)  

The Disabled 
 Limited activities  

 Issues with transport. 

Unemployed/financially challenged 
 Lack of disposable income 

 Lack of motivation  

Working long hours 

 Lack of free time due to working 

long hours  

 Lack of motivation/energy  
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The solutions to Barriers 

>>PPA<< 

Provision 

 Sessions catered for the needs of individuals 

E.g. Sessions for wheelchair sports 

 Appropriate activities for age groups and 

abilities 

E.g. Options for all 

 Times of sessions for various groups of people  

E.g. parents children, after school 

 

 

Provision-Promotion-Access 

Promotion 

 Targeted promotion 

E.g. Advertising increases interest  

 Use role models to encourage participation 

E.g. Mo Farah, Jess Ennis, Chris Hoy 

 Initiatives  

E.g. Free swimming for Under 16s and Over 60s  

 

 

Access 

 Access to facilities 

Transport from rural areas and ramps for wheelchairs 

 Access to equipment 

Hoist for swimming pool access 

 Sensible pricing/concessions 
Reduction of prices for the unemployed or young people 

 

 



8 | P a g e  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Factors that 

affect the 

popularity 

of a sport 

Media 

coverage 

Spectato

rship  

Participation  Provision  

Environment/ 
Climate  

Acceptability  Role models  
Success of 

teams of 

individuals  

Spectators

hip  

 

Sports gain 

popularity the 

more they are 

shown on TV.   

Some sports are 

very popular 

from a young 

age. (Football) 

Very difficult 

to find tennis 

courts or golf 

courses that 

do not need 

memberships 

  

Boxing is 

perceived as a 

sport that is too 

violent for 

young people to 

be involved in.  

 

Some sports 

require you to go 

abroad or away 

from your local 

area E.g. skiing 

(snow and water) 

 

Some sports are 

easy to go and 

watch.  

Football & rugby 

are easy to go 

and watch. 

 

Lack of role models for 

particular groups in 

particular sports can lead 

to less popularity. (E.g. 

Asian footballers) 

 

 

Sir Chris Hoy’s 

success at the 

Olympics has 

increased 

participation 

in cycling.  
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 Ultimate Frisbee is now increasing in 
popularity very quickly in the UK 

 

 

 

 
 

 

 

 Handball is becoming much more 
popular in schools 

 

 

 

 

 

 

 

 

New and emerging sports 

“New and emerging sports are sports that have been 

created recently and are vastly growing in popularity”.  
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Practice questions  
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Topic 2- The Role of 
sport in promoting 

sporting values   

• National Pride  
Supporters and performers unite behind country in international events 

• Excellence  
Striving to be the best that you can in your favourite sport. 

• Tolerance and Respect  
Developing understanding of different countries and cultures through 
• Fair play  

• Learning the importance of adhering to rules and being fair to others 

through playing sport  
Inclusion  

Initiatives to get under-represented social groups involved in sport. E.g’s?? 

• Citizenship  
Get involved in your local community through sport 

 Team Spirit  
Working together with other individuals for a common goal.  

 

N-E-T-F-I-C-T
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Sporting value  Enter examples for value in 
the Olympics/Paralympics  

National Pride   
 

Excellence  
 

Tolerance and Respect   
 

Fair play   
 

Inclusion   
 

Citizenship   
 

Team Spirit   
 
 

The Olympic and 
Paralympic Movement 

Olympic Creed: 

“The most important thing is not to win but to take part” 

Olympic rings represent 

the union of the five 

continents 
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 Definition  Examples  
Sportsmanship  Appropriate, polite 

and fair behaviour 
while participating 
in a game or 
athletic event. 

 Shaking hands  

 Clapping for opponent  

 Picking up someone that 
has fallen over  

 Respectful of players and 
officials  

Gamesmanship  the art of winning 
games by using 
various ploys and 
tactics to gain a 
psychological 
advantage 

 Wasting time  

 Pretending to be injured 

 Intentional fouling to 
prevent a scoring 
opportunity  

 

Sportsmanship vs.  
Gamesmanship 
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Performance enhancing drugs  
 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Why do athletes 
take performance 
enhancing drugs ? 

Improve performance  

Encouraged by coaches or friends   

Temptations of success  

Money rewards   

Pressure to 
succeed   

Testing 

Methods 

- Blood sample 

- Hair Sample 

- Nail sample 

- Urine 

The World Anti-Doping Agency (WADA) is the agency 

responsibility for limiting drugs in sport.  

- Educating Athletes to the dangers of drugs. 

- Testing athletes and upholding bans for those found  guilty   

- Decide what drugs are on the banned list.  

Reason against taking drugs:  

- Long term health problems  

- Consequences when found guilty 

- Unfair advantage 

- Reputation of a the sport  

- Loss of fans  

- Loss of sponsors  

Athletes that have been 

caught:  

- Lance Armstrong 

- Justin Gaitlin  

- Dwain Chambers 

- Tyson Gay 

http://www.google.co.uk/url?sa=i&rct=j&q=tyson+gay&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.usatoday.com/sports/olympics/london/track/story/2012-07-13/tyson-gay-wins-100-olympic-warmup-meet/56200892/1&ei=IXIJVYbPFpHuaM-agIgK&bvm=bv.88198703,d.ZGU&psig=AFQjCNEAwDWixO6ewN9dXpYbv_1FJZIxKw&ust=1426768765831997
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Practice questions  
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2 
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Topic 3- The 
Importance of hosting  

 
 
 
 

3 

4 

5 
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The importance of 
hosting major sporting 

events 
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Type of sporting 
events 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

One off 

An event that will only be hosted by a 
country once in a generation. (10 

years+)  i.e. World Cup, Olympic Games, Paralympics, World Athletics 
Championship  

Regular 

An annual event which a city can host 
twice in a short period of time (2-7 

years). 

i.e. Champions league 

Regular and 
recurring  

An annual event that is contracted for a period 
of years. 

i.e. FA Cup, Wimbledon & Formula One   



21 | P a g e  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Benefits of hosting a major 
sporting event. 

Increased 
income due to 

tourist 
spending. 

Commercial benefits 

I.e. sponsors & 
investments  

Increased 
participation in 

sport due to 
excitement 
around the 

event.   

Moral of the 
country is 

raised- national 
pride 

Investment in 
improving 
transport 

system. 

New sporting 
facilities for 

others to use.  
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Negative effect on 
the moral of 

country if the event 
is not run properly. 

Negatives of hosting a major 
sporting event. 

Facilities can 
end up not 
being used 

after the event 

The event can 
cost more than 

the money 
raised  

Facilities can end 
up not being 

used after the 
event. 
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Host nationals aim to use sporting events 
to create a type of legacy:  

 

Potential Sporting legacy  

 

Sporting- inspire others to take part in sport. 
 

 
Social – increase the morale of a nation. 

 
Economic- use the money to stabilise the country. 
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Practice questions  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

1) 

2) 
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3) Tick which category each benefit goes into.  
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The role of National 

Governing Bodies in sport 

 

Across England there are many different 

national governing bodies of sport (NGBs) 

who have responsibility for managing 

their specific sport through 6 areas 
(Promotion, Development, Infrastructure, 

Policies, funding & Support) 
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Promotion  

 
One of the most important aims of a NGB is to promote 
participation in sport and 
physical activity nationally. 
 
 

They do this by creating 
creating campaigns to promote 
healthy and active lifestyles.  
 
 
Using media to promote Sports-Adverts, magazine, videos  
 
 

Creating scheme to get different demographics 
into sport:  

- Women  
- Disabled  
- Children  

Development  

Elite Training & 
Development 

e.g. National Performance centers (St Georges park)  
 

Coaching Awards  
e.g. Coaching level 1 badge  

 

Training of Officials e.g. 
Referees & officials  
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Infrastructure  

 

Competitions & Tournaments:  
The FA organise Competitions for 
over 500 teams. E.g. 
Premier league, league 1, league 2   
U21 league (North & South)  
U18s league (North & South)  
Sunday league teams  

 
 
Rule-making:   
Disciplinary procedures for cheating/poor sportsmanship  
e.g. the FA = a 3 match ban or a fine 

Policies 
 
 

Policies & Initiatives: 
Anti-doping: what drugs are banned  
 
 
Community programmes 
 
 
 

Promoting etiquette & Fair Play  
Promoting sporting etiquette,  

e.g. THE FA’s “respect” 
campaign  
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Funding  

National governing bodies gain money from the National 
Lottery they distribute this money to different sports to use 

on: 
- Facilities 
- Equipment 
- Coaching 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Support 

 

• Providing technical advice 
e.g. England Hockey 
provide information about 
the playing surfaces. 

 
• Providing Location and 

Contact details for local 
clubs, how to get started 
in sport etc e.g. England  
Rounder’s 

 

- Grants 

- Running of events 

- Grass root teams and tournaments 
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Practice questions  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 

1) 

2) 
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3) 
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Mark scheme 

Contemporary issues in Sport 
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Mark scheme 

Contemporary issues in Sport 

 

 

 
 
 
 
 
 
 
 
 5 
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Mark scheme 

Sporting values  

 

 
 
 
 
 
 
 
 
 
 

1 



35 | P a g e  
 

Mark scheme 

Sporting values  

 
 
 
 
 
 
 
 
 
 
 

2a)  

2b)  



36 | P a g e  
 

Mark scheme 

Sporting values  

 
 
 
 
 
 
 
 
 
 
 

2c)  

2d)  
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Mark scheme 

Sporting values  

 
 
 
 
 
 
 
 
 
 
 

3b)  

3a)  

3c)  
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Mark scheme 

Sporting values  

 
 
 
 
 
 
 
 
 
 
 

5  
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Mark scheme 

Hosting international events  

 
 
 
 
 
 
 
 
 
 
 

1 
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Mark scheme 

Hosting international events  

 
 
 
 
 
 
 
 
 
 
 

2 
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Mark scheme 

Hosting international events  
 

 

 
 
 
 
 

3 
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Mark scheme 

The role of National Governing bodies  

 
 
 
 
 
 
 
 
 
 
 

1 

2 
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Questions 3  
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Summary  

 

Topic 1: Contemporary issues in Sport  

  Barriers to participation (social groups & specific barriers)  

  Solutions to barriers  

  Factors that affect the popularity of a sport 

  New and Emerging sports (Handball & Ultimate Frisbee)  

Topic 2: The Role of Sport in Promoting Values 

 Olympic Creed- “The most important thing is not to win but to take part” 

 Sporting Values- >>>NETFICT<<< 

  Sportsmanship  

  Gamesmanship  

 Spectator etiquette 

  Performance enhancing drugs- Reason why/testing/Role of WADA 

Topic 3: The Importance of hosting major sporting events 

 Types of sporting events (One off, Regular, Regular and recurring)  

  Benefits of hosting and international event  

  Negatives of hosting and international event  

 Potential sporting legacies ( Sporting, Social, economic) 

Topic 4: The role of National Governing Bodies in sport 

 Promotion  

  Development  

  Policies  

 Infrastructure  

  Funding  

  Support  

 


